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SECTION A %, %

%, R,

Read Extracts A-C in the Source Booklet before answering Ques‘ﬁt%g ?%
D %
Write your answers in the spaces provided. »O%

1 (a) Define the term‘demand’ (Extract A, line 4) %, C‘o@

The total revenue in 2018 for global chocolate sales was $130bn.

(b) Using this data and Extract B, calculate, to two decimal places, the total
percentage market share of the top three chocolate manufacturers. You are
advised to show your working.
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(c) Analyse two factors that are likely to determine the pricing strategy u’fg;gl 8%
chocolate manufacturers. Gy l%%o'
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(d) Discuss the benefits to a business such as Ferrero of motivating its en*?glqy@a;.
/o.
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(e) Assess the advantages of market segmentation to a business in the d@go@ge market.
Zoy R, (10)
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(Total for Question 1 = 30 marks)

TOTAL FOR SECTION A =30 MARKS
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SECTIONB %, %
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%,
Read Extracts D and E in the Source Booklet before answering Qués)toi,o%z,%
Q
% %
Write your answers in the spaces provided. »O% %,%
Lb 7.
(o)
2 (a) Define the term ‘customer loyalty’. (Extract D, line 8) f%f %C‘o@
@6\@
‘C
O’b/

In 2018, incomes in Turkey increased by 6% and BiSU sales increased from 100,000

deliveries to 112,000 deliveries a month.

(b) Using this data, calculate the income elasticity of demand for BiSU. You are

advised to show your working.
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(c) Analyse two factors that may lead to a change in the supply of deIiv\séﬂseTﬁvgces in Turkey.
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(d) Discuss the benefits, for a business such as Kapgel, of using part-timeznd %;.
temporary employees. T,
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(e) Assess the extent to which product is the most important element of/«g)e 60;;.
marketing mix for on-demand delivery businesses in Turkey. Co,
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(Total for Question 2 = 30 marks)

TOTAL FOR SECTION B = 30 MARKS
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SECTION C % %
f/,% 9,

: S %
Read Extracts F and G in the Source Booklet before answering Qué‘s,tol,o%%%
Write your answer in the space provided. o%

3 Evaluate whether TOMS should focus on cost efficiency or social objectives to survive %, C‘o,>>
in the markets in which it operates. B
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(Total for Question 3 = 20 marks)

TOTAL FOR SECTION C =20 MARKS
TOTAL FOR PAPER = 80 MARKS
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